MAY 3 0 2003
The Honorable Michael K. Powell, Chairman May 29, 2003
Federal Communications Commission - :
445 12" Street, SW
Washington, DC 20554

Re: Docket Number: MB-02-235
Dear Mr. Chairman:

I write in regard to the Commission’s review of the proposed merger between Univision Communications Inc.,
and the Hispanic Broadcasting Corporation (HBC). As President of California State University, Bakersfield, |
have had many opportunities to interact with local Univision station managers. And, CSUB has engaged in many
collaborative initiatives with the Univision station here in Bakersfield. In all cases, Univision has demonstrated an
exceptional commitment to serving this community. From my perspective, | believe this merger will enable
Univision to compete even more effectively in serving the growing Hispanic public regionaily.

In recent years, local Univision management has reached out to CSUB in expanding its community information
programming. Members of our CSUB staff have appreciated the opportunity to be involved in providing
information to the Spanish-speaking community about higher education matters. Members of our staff have
been frequent guests an Univision community information programs; some have served on Univision Education
Advisory Committees; and Univision has provided excellent news coverage of university events. Together, we
have sought to inform and educate our community about the impertance of a university education. At every turn,
local Univision management has demonstrated a genuine responsiveness and commitment to serve this
community and its needs.

Regarding the proposed merger, the combined efforts of Univision and HBC should be viewed as a significant
positive opportunity for Hispanics in the media specifically, and for the Hispanic community as a whole, for the
following reasons:

1. The Merger will promote the growth of Hispanic radio and television job opportunities for Hispanics.
The histories of both Univision and HBC point to enhanced prospects for growth, not constriction or
consolidation.

2. New capital investments will be attracted to Hispanic media, resulting in increased competition and
greater management opportunities for Hispanics. The growth of Univision and its commitment to
training and promoting Hispanics has created a significant new base of Hispanics, with the
expertise to own and operate a broadcast station or network. The Hispanic broadcast talent base
now has the type of access and base of opportunity that would have been difficult to imagine only a
few years ago.

3. Combining Univision and HBC resources will provide enhanced services to the Hispanic
community. This will result in a significant strengthening and growth of media services serving the
Hispanic community.

in light of the substantial benefits arising to the Hispanic community from the proposed merger of Univision and
HBC, and their demonstrated service to this community, 1 wish to indicate my support of this proposed
transaction.

Cordially, s
/ h EE : aw :;:.‘,:‘-“.j d
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Tomas A. Arciniega
President . - U

The California State University - Bakersfield - Channel islands - Chico - Dominguez Hills - Fresno - Fuilerton - Hayward - Humboldt - Long Beach - Los Angeles - Maritime Academy
Monterey Bay - Northridge - Pomonz - Sacramento - San Bemarding - San Diego - San Francisca - San Jase - San Luis Obispo - San Marcos - Sonoma - Stanislaus



The Honorable Michael K. Powell
Chairman DOCKET HLE copPY OR‘G‘NA"
Federal Communications Commission
445 12" Street, SW

Washington, DC 20554

fil! 2003
Re: Docket No. MB-02-235 HAY 3 0 2003

Dear Mr. Chairman:

1 am David Austin from The Joaquin Murrieta Ride and I am writing in regards to the
Commission’s review of the proposed merger between Univision Communications Inc,
and Hispanic Broadcasting Corporation (HBC). As a member of the Hispanic
community,  am confident that this merger will create a media organization better poised
to serve our community and to compete against America’s media conglomerates for the
growing Hispanic audience.

The combined efforts of Univision and HBC should be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as a whole for
the following reasons:

1) The Merger will promote growth of Hispanic radio and television job opportunities for
Hispanics. The histories of both Univision and HBC are of growth, not constriction or
consolidation,

Continued growth of the radio and television businesses of Univision and HBC will
inherently mean growth in media opportunities for Hispanics. In the case of each of
Univision and HBC, 1 am aware that more than 80% of the work force 1s Hispanic and
that is expected to continue after the proposed merger. Hispanics are employed across
the entire field of employment opportunities at Univision. In fact, 50% of the Univision
Board and 65% of operating management are Hispanic. And over 130 Hispanic women
hold management positions. | know that this is not by accident; but rather by design.
Univision consciously and aggressively seeks out talented Hispanics for management
positions.

2) New capital investments will be attracted to Hispanic media resulting in increased
competition and greater management and ownership opportunities for Hispanics. Major
investors are increasingly interested in supporting entrepreneurs already engaged or
considering entering the Hispanic media business. The Merger will serve to increase the
interest of investors and other capital suppliers, thus resulting in the development of new
Hispanic radio and television stations and networks. Those stations and networks will
need Hispanic leadership and talent to thrive. Q
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The growth of Univision and its policies of training and pr()moting*]:*ﬁpanics have
created a significant base of Hispanics who now have the expertise to own and operate a
broadcast station or network. And, as afresult of the pioneering work of Univision and
companies like HBC to raise the visibility of Spanish-language media, the Hispanic
broadcast talent base now has access to financing sources and advertising sources that
would have been unimaginable only a few short years ago.

Regarding the growth of Spanish language media, I would like to make another point, 1
completely disagree with suggestions that this industry be segregated from other media.
Over the past two decades, Spanish language media has grown by competing with
English-language media and isolating this industry would be a huge step backward that
would eventually eradicate the success already achieved. It is an affront to all Hispanics
to suggest that the media serving this community could be considered substandard or
different from its general market competitors.

3) The combined Univision and HBC resources will provide enhanced services to the
Hispanic community. I believe that combining the resources of Univision and HBC will
result in a significant strengthening and growth of media services available to the
Hispanic community. By adding radio to Univision’s television offerings, it will only
enhance and deepen the relationship the company has with cur community. I have
personally worked with the local Univision affiliate [/INSERT] on many occasions and
truly appreciate that station’s commitment to the betterment of our community. [ am
particularly grateful for the many public service announcements broadcast on their air as
well as the indispensable information provided on their website.

In light of the substantial benefits arising to the Hispanic community from the proposed
merger of Univision and HBS, 1 ask that this proposed transaction receive all due
consideration as promptly as possible.
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The Honorable Michael K. Powell

Chairman

Federal Communications Commission

445 12" Street, SW o
Washington, DC 20554 WAY 3 0 2003

Re: Docket No. MB-02-235
Dear Mr. Chairman:

I am David Austin President & CEQ from The san Juaquin Academic Academy and 1 am
writing in regards to the Commission’s review of the proposed merger between Univision
Communications Inc. and Hispanic Broadcasting Corporation (HBC). As a member of
the Hispanic community, I am confident that this merger will create a media organization
better poised to serve our community and to compete against America’s media
conglomerates for the growing Hispanic audience.

The combined efforts of Univision and HBC should be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as a whole for
the following reasons:

1) The Merger will promote growth of Hispanic radio and television job opportunities for
Hispanics. The histories of both Univision and HBC are of growth, not constriction or
consolidation.

Continued growth of the radio and television businesses of Univision and HBC will
inherently mean growth in media opportunities for Hispanics. In the case of each of
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and
that is expected to continue after the proposed merger. Hispanics are employed across
the entire field of employment opportunities at Univision. In fact, 50% of the Univision
Board and 65% of operating management are Hispanic. And over 130 Hispanic women
hold management positions. I know that this is not by accident; but rather by design.
Univision consciously and aggressively secks out talented Hispanics for management
positions.

2) New capital investments will be attracted to Hispanic media resulting m imcreased
competition and greater management and ownership opportunities for Hispanics. Major
investors are increasingly interested in supporting entreprencurs already engaged or
considering entering the Hispanic media business. The Merger will serve to increase the
interest of investors and other capital suppliers, thus resulting in the development of new
Hispanic radio and television stations and networks. Those stations and networks will
need Hispanic leadership and talent to thrive.




The growth of Univision and its policjes of training and promoting Hispenics have
created a significant base of Hispanics who now have the expertise to own and operate a
broadcast station or network. And, as a result of the pioneering work of Univision and
companies like HBC to raise the visibility of Spanish-language media, the Hispanic
broadcast talent base now has access to financing sources and advertising sources that
would have been unimaginable only a few short years ago.

Regarding the growth of Spanish language media, I would like to make another point. T
completely disagree with suggestions that this industry be segregated from other media.
Over the past two decades, Spanish language media has grown by competing with
English-language media and isolating this industry would be a huge step backward that
would eventually eradicate the success already achieved. It is an affront to all Hispanics
to suggest that the media serving this community could be considered substandard or
different from its general market competitors.

3) The combined Univision and HBC resources will provide enhanced services to the
Hispanic community. I believe that combining the resources of Univision and HBC will
result in a significant strengthening and growth of media services available to the
Hispanic community. By adding radio to Univision’s television offerings, it will only
enhance and deepen the relationship the company has with our community. I have
personally worked with the local Univision affiliate /INSERT] on many occasions and
truly appreciate that station’s commitment to the betterment of our community. I am
particularly grateful for the many public service announcements broadcast on their air as
well as the indispensable information provided on their website.

In light of the substantial benefits arising to the Hispanic community from the proposed
merger of Univision and HBS, 1 ask that this proposed transaction receive all due
consideration as promptly as possible.

Sincerely,
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The Honorable Michael K. Powell

Chairman R
Federal Communications Commission R
445 12" Street, SW

Washington, DC 20554

Re:  Docket No. MB-02-235 oET e £ COPY NRIGINAL
SORKET BL
Dear Mr. Chairman:

I am David Valdivia and I am writing 1n regards to the Commission’s review of the
proposed merger between Univision Communications Inc. and Hispanic Broadcasting
Corporation (HBC). As a member of the Hispanic community, 1 am confident that this
merger will create a media organization better poised to serve our community and to
compete against America’s media conglomerates for the growing Hispanic audience.

The combined efforts of Umvision and HBC shounld be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as a whole for
the following reasons:

1) The Merger will promote growth of Hispanic radio and television job opportunities for
Hispanics. The histories of both Univision and HBC are of growth, not constriction or
consolidation.

Continued growth of the radio and television businesses of Univision and HBC will
inherently mean growth in media opportunities for Hispanics. In the case of each of
Univision and HBC, [ am aware that more than 80% of the work force is Hispanic and
that is expected to continue after the proposed merger. Hispanics are employed across
the entire field of employment opportunities at Univision. In fact, 50% of the Univision
Board and 65% of operating management are Hispanic. And over 130 Hispanic women
hold management positions. | know that this is not by accident; but rather by design.
Univision consciously and aggressively seeks out talented Hispanics for management
positions.

2) New capital investments will be attracted to Hispanic media resulting in increased
competition and greater management and ownership opportunities for Hispanics. Major
investors are increasingly interested in supporting entrepreneurs already engaged or
considering entering the Hispanic media business. The Merger will serve to increase the
interest of investors and other capital suppliers, thus resulting in the development of new
Hispanic radio and television stations and networks. Those stations and networks will
need Hispanic leadership and talent to thrive.
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The growth of Univision and its policies of training and promoting Hispanics have
created a significant base of Hispanics who now have the expertise to own and operate a
broadcast station or network. And, as a result of the pioneering work of Univision and
companies like HBC to raise the visibility of Spanish-language media, the Hispanic
broadcast talent base now has access to financing sources and advertising sources that
would have been unimaginable only a few short years ago.

Regarding the growth of Spanish language media, 1 would like to make another point. I
completely disagree with suggestions that this industry be segregated from other media.
Over the past two decades, Spanish language media has grown by competing with
English-language media and isolating this industry would be a huge step backward that
would eventually eradicate the success already achieved. It is an affront to all Hispanics
to suggest that the media serving this community could be considered substandard or
different from its general market competitors.

3) The combined Univision and HBC resources will provide enhanced services to the
Hispanic community. I believe that combining the resources of Univision and HBC wall
result in a significant strengthening and growth of media services available to the
Hispanic community. By adding radio to Univision’s television offerings, it will only
enhance and deepen the relationship the company has with our community. I have
personally worked with the local Univision affiliate KFTV Channel 21 on many
occasions and truly appreciate that station’s commitment to the betterment of our
community. | am particularly grateful for the many public service announcements
broadcast on their air as well as the indispensable information provided on their website.

In light of the substantial benefits arising to the Hispanic community from the proposed
merger of Univision and HBC, I ask that his proposed ftransaction receive all due
consideration as promptly as possible in order to make these benefits to the public a
reality.

Sincerely,

Promotions Director
Rainbow Ballroom Inc.
1725 S. Broadway
Fresno, California 93706
Tel: (559) 264-6404
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Rufine Dominguez Sanioy

VICE-COORDINADOR GENERAL
Prancinco Inocencio Arzein Alfwo

COORDINABOR DE PRENSA Y
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Leoncio Visquez Santor
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May 27, 2003

The Honorable Michael K. Powell

Chairman

Federal Communications Commisyion

445 12" Street, SW Foav w
Washington, DC 20554

Re: Docket No. MB-02-235

Dear Mr. Chairman:

1 am Rufino Dominguez Santos, General Coordinator of Frente Indigena
Oaxaquerio Binacional (FIOB) and | am writing in regards to the
Commission’s review of the proposed merger between Univision
Communications Inc. and Hispanic Broadcasting Corporation (HBC). As a
member of the Hispanic community, I am confident that this merger wil
create a media organization better poised to serve our community and to
compete against America’s media conglomerates for the growing Hispanic
audience. ‘

The combined efforts of Univision and HBC should be viewed as a
significant opportunity for Hispanics in the media and for the Hispanic
community as a whole for the following reasons:

1) The Merger will promote growth of Hispanic radio and television job
opportunities for Hispanics. The histories of both Univision and HBC are of
growth, not constriction or consolidation.

Continued growth of the radio and television businesses of Univision and
HBC will inherently mean growth in media opportunities for Hispanics. In
the case of each of Univision and HBC, 1 am aware that more than 80% of
the work force is Hispanic and that is expected to continue after the
proposed merger. Hispanics are employed across the entire field of
employment opportunities at Univision. In fact, 50% of the Univision
Board and 65% of operating management are Hispanic. And over 130
Hispanic women hold management positions. I know that this is not by
accident; but rather by design. Univision consciously and aggressively
seeks out talented Hispanics for management positions.

2) New capita) investments will be attracted to Hispanic media resulting in
increased competition and greater management and ownership opportunities

PAGE B2

P.O. Box 106, Fresno, CA 93707-0106, Estados Unidos (EEUU) sTelélono: (559) 499-1178 «Fax: (559) 268-0484
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for Hispanics. Major investors are increasingly interested in supporting
entreprencurs already engaged or considering entering the Hispapic media
business. The Merger will serve to increase the|interest of investors and
other capital suppliers, thus resulting in the development of new Hispanic
radio and television stations and networks. Those $tations and networks will
need Hispanic leadership and talent to thrive.

The growth of Univision and its policies of jtraining and promoting
Hispanics have created a significant base of Hispanics who now have the
expertise to own and operate a broadcast statioh or network. And, as a
result of the pioneering work of Univision and corﬁpam'es like HBC to raise
the visibility of Spanish-language media, the Hisplanic broadcast talent base
now has access to financing sources and advertising sources that would have
been unimaginable only a few short years ago.

Regarding the growth of Spanisb language media, 1 would like to make
another point. [ completely disagree with suggestions that this industry be
segregated from other media, Over the past two decades, Spanish language
media has grown by competing with English-lanéuage media and isolating
this industry would be a huge step backward that would eventually eradicate
the success already achieved. It is an affront to all Hispanics to suggest that
the media serving this community could be cdnsidered substandard or
different from its gencral market competitors.

3) The combined Univision and HBC resources will provide enhanced
services to the Hispanic community. | believe that combining the resources
of Univision and HBC wili result in a significant Etrengthem'ng and growth
of media services available to the Hispanic cornmhnity. By adding radio to
Univision’s television offerings, it will only enhance and deepen the
telationship the company has with our community. I bave personally
worked with the local Univision affiliate KFTV on many occasions and
truly appreciate that station’s commitment to the betterment of our
community. 1 am particularly grateful for the many public service
announcements broadcast on their air as well as the indispensable
information provided on their website.

In light of the substantial benefits arising to the Hispanic community from
the proposed merger of Univision and MBS, I ask that this proposed
transaction receive all due consideration as promptly as possible.

"For tfe respect of the indigenous people”

-~
Ru m%&%ﬂm

General Coordinator
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The Honorable Michael K. Powell

Chairman '
Federal Communications Commission COPY ORIGINAL
445 12" Street, SW DOCKET FILE

Washington, DC 20554

Re: Docket No. MB-02-235
Dear Mr. Chairman:

[ am John Hernandez, Chairman of (HISPAC) the Hispanic Political Action Committee
and I am writing in regards to the Commission’s review of the proposed merger between
Univision Communications Inc. and Hispanic Broadcasting Corporation (HBC). As a
member of the Hispanic community, I am confident that this merger will create a media
organization better poised to serve our community and to compete against America’s
media conglomerates for the growing Hispanic audience.

The combined efforts of Univision and HBC should be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as a whole for
the following reasons:

1) The Merger will promote growth of Hispanic radio and television job opportunities for
Hispanics. The histories of both Univision and HBC are of growth, not constriction or
consolidation.

Continued growth of the radio and television businesses of Univision and HBC will
inherently mean growth in media opportunities for Hispanics. In the case of each of
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and
that is expected to continue after the proposed merger. Hispanics are employed across
the entire field of employment opportunities at Univision. In fact, 50% of the Univision
Board and 65% of operating management are Hispanic. And over 130 Hispanic women
hold management positions. I know that this is not by accident; but rather by design.
Univision consciously and aggressively seeks out talented Hispanics for management
positions.

2) New capital investments will be attracted to Hispanic media resulting in increased
competition and greater management and ownership opportunities for Hispanics. Major
investors are increasingly interested in supporting entrepreneurs already engaged or




considering entering the Hispanic media business. The Merger will serve to increase the
interest of investors and other capital suppliers, thus resulting in the development of new
Hispanic radto and television stations and networks. Those stations and networks will
need Hispanic leadership and talent to thrive.

The growth of Univision and its policies of traming and promoting Hispanics have
created a significant base of Hispanics who now have the expertise to own and operate a
broadcast station or network. And, as a result of the pioneering work of Univision and
companies like HBC to raise the visibility of Spanish-language media, the Hispanic
broadcast talent base now has access to financing sources and advertising sources that
would have been unimaginable only a few short years ago.

Regarding the growth of Spanish language media, I would like to make another point. 1
completely disagree with suggestions that this industry be segregated from other media.
Over the past two decades, Spanish language media has grown by competing with
English-language media and isolating this industry would be a huge step backward that
would eventually eradicate the success already achieved. It is an affront to all Hispanics
to suggest that the media serving this community could be considered substandard or
different from its general market competitors.

3) The combined Univision and HBC resources will provide enhanced services to the
Hispanic community. I believe that combining the resources of Univision and HBC will
result in a significant strengthening and growth of media services available to the
Hispanic community. By adding radio to Univision’s television offerings, it will only
enhance and deepen the relationship the company has with our community. I have
personally worked with the local Univision affiliate XFTV & KTFF on many occasions and
truly appreciate that station’s commitment to the betterment of our community. [ am
particularly grateful for the many public service announcements broadcast on their air as
well as the indispensable information provided on their website.

In light of the substantial benefits arising to the Hispanic community from the proposed

merger of Univision and HBC, I ask that his proposed transaction recetve all due
consideration as promptly as possible in order to make these benefits to the public a

reality.

Sincerely,

John Hernandez
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The Honorable Michael K. Powell
Chairman

Federal Communications Commission
445 12" Street, SW

Washington, DC 20554

Re: Docket No. MB-02-235

Dear Mr. Chairman:

I am Jose Lomeli with the Inter-Act Education Program and I am writing in regards to the
Commission’s review of the proposed merger between Univision Communications Inc.
and Hispanic Broadcasting Corporation (HBC). As a member of the Hispanic
community, 1 am confident that this merger will create a media organization better poised
to serve our community and to compete against America’s media conglomerates for the
growing Hispanic audience.

The combined efforts of Univision and HBC should be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as a whole for
the following reasons:

1) The Merger will promote growth of Hispanic radio and television job opportunities for
Hispanics. The histories of both Univision and HBC are of growth, not constriction or
consolidation.

Continued growth of the radio and television businesses of Univision and HBC will
inherently mean growth in media opportunities for Hispanics. In the case of each of
Univision and HBC, 1 am aware that more than 80% of the work force is Hispanic and
that is expected to continue after the proposed merger. Hispanics are employed across
the entire field of employment opportunities at Univision. In fact, 50% of the Univision
Board and 65% of operating management are Hispanic. And over 130 Hispanic women
hold management positions. I know that this is not by accident; but rather by design.
Univision consciously and aggressively seeks out talented Hispanics for management
positions.

2} New capital investments will be attracted to Hispanic media resulting in increased
competition and greater management and ownership opportunities for Hispanics. Major




]
investors are increasingly interested in supporting entrepreneurs already engaged or
considering entering the Hispanic media business. The Merger will serve to increase the
interest of investors and other capital suppliers, thus resulting in the development of new
Hispanic radio and television stations and networks. Those stations and networks will
need Hispanic leadership and talent to thrive.

The growth of Univision and its policies of training and promoting Hispanics have
created a significant base of Hispanics who now have the expertise to own and operate a
broadcast station or network. And, as a result of the pioneering work of Univision and
companies like HBC to raise the visibility of Spanish-language media, the Hispanic
broadcast talent base now has access to financing sources and advertising sources that
would have been unimaginable only a few short years ago.

Regarding the growth of Spanish language media, I would like to make another point. I
completely disagree with suggestions that this industry be segregated from other media.
Over the past two decades, Spanish language media has grown by competing with
English-language media and isolating this industry would be a huge step backward that
would eventually eradicate the success already achieved. It is an affront to all Hispanics
to suggest that the media serving this community could be considered substandard or
different from its general market competitors.

3) The combined Univision and HBC resources will provide enhanced services to the
Hispanic community. I believe that combining the resources of Univision and HBC will
result in a significant strengthening and growth of media services available to the
Hispanic community. By adding radio to Univision’s television offerings, it will only
enhance and deepen the relationship the company has with our community. I have
personally worked with the local Univision affiliate Channel 21 on many occasions and
truly appreciate that station’s commitment to the betterment of our community. I am
particularly grateful for the many public service announcements broadcast on their air as
well as the indispensable information provided on their website.

In light of the substantial benefits arising to the Hispanic community from the proposed
merger of Univision and HBC, I ask that his proposed transaction receive all due
consideration as promptly as possible in order to make these benefits to the public a
reality.

Sincerely,

Jose Lomeli, Ed.D.
Consultant, Inter-Act



Kern County Hispanic
Chamber of Commerce

Honorable Michael K. Powell, Chairman

Federal Communications Commission

445 12" Street, SW DOCKET FILE COPY ORIGINAL
Washington, DC 20554 G ST

Re: Docket no. MB-02-235
Dear Chairman Powell:

On behalf of the Kern County Hispanic Chamber of Commerce I urge you to favorably
consider the proposed merger between Univision Communications Inc. and Hispanic
Broadcasting Corporation (HBC). As a Hispanic business organization, we are confident
that this merger will create a media organization better poised to serve our community

and to compete against America’s media conglomerates for the growing Hispanic
audience.

With over 400 members, our mission is to... “Create, promote and enhance business
opportunities for our members and the Hispanic business community”. Based on the
histories of both Univision and HBC, we strongly feel that the merger will create
significant opportunities for Hispanics in both radio and television. In addition, new
capital investments will be attracted to the Spanish language media resulting in increased
competition, as well as greater management and ownership opportunities for Hispanics.
And finally, we feel that the combined resources of Univision and HBC will result in
significant growth of media services available to the Spanish-speaking community. By
adding radio to Univision’s television offerings, it will only enhance and deepen the
relationship the company has with our community. From our organization’s point of
view, we are particularly grateful for the many public service announcements broadcast
on their air promoting our events, as well as the information provided on their website.

The Kern County Hispanic Chamber of Commerce and I are proud of the collaborative
efforts we have enjoyed with the local Univision staff. Together we have created an
awareness of the Hispanic culture and have promoted improvement in the quality of life
of the Hispanic community. I strongly urge you to consider this merger and further
increase the benefits available to the public,

Sincerely, 0

Lou Gomez, Executive DiYector - SR

Kern County Hispanic Chamber of Commerce

1401 19th Street, Suite 110 ¢ Bakersfield, CA 93301 ® 661-633-5495
Mailing Address: P.O. Box 1121 e Bakersfield, CA 93302-1121 e FAX 661-633-5499
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Washington, DC 20554
Re: Docket No. MB-02-235

Dear Mr. Chairman:

I am Debbie Vega, Founder and Chairperson of LOLA (Latino Organization for Liver
Awareness) and I am writing in regards to the Commission’s review of the proposed
merger between Univision Communications Inc. and Hispanic Broadcasting Corporation
(HBC). As a member of the Hispanic community, 1 am confident that this merger will
create a media organization better poised to serve our community and to compete against
America’s media conglomerates for the growing Hispanic audience.

The combined efforts of Univision and HBC should be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as a whole for
the following reasons:

1) The Merger will promote growth of Hispanic radio and television job opportunities for
Hispanics. The histories of both Univision and HBC are of growth, not constriction or
consolidation.

Continued growth of the radio and television businesses of Univision and HBC will
inherently mean growth in media opportunities for Hispanics. In the case of each of
Univision and HBC, T am aware that more than 80% of the work force is Hispanic and
that is expected to continue after the proposed merger. Hispanics are employed across
the entire field of employment opportunities at Univision. In fact, 50% of the Univision
Board and 65% of operating management are Hispanic. And over 130 Hispanic wonien
hold management positions. I know that this is not by accident; but rather by design.
Univision consciously and aggressively seeks out talented Hispanics for management
positions.




2) New capital investments will be attracted to Hispanic media resulting in increased
competition and greater management and ownership opportunities for Hispanics. Major
investors are increasingly interested in supporting entrepreneurs aircady engaged or
considering entering the Hispanic media business. The Merger will serve to increase the

interest of investors and other capital suppliers, thus resulting in the development of new
Hispanic radio and television stations and networks. Those stations and networks will
need Hispanic leadership and talent to thrive.

The growth of Univision and its policies of training and promoting Hispanics have
created a significant base of Hispanics who now have the expertise to own and operate a
broadcast station or network. And, as a result of the pioneering work of Univision and
companies like HBC to raise the visibility of Spanish-language media, the Hispanic
broadcast talent base now has access to financing sources and advertising sources that
would have been unimaginable only a few short years ago.

Regarding the growth of Spanish language media, I would like to make another point. 1
completely disagree with suggestions that this industry be segregated from other media.
Over the past two decades, Spanish language media has grown by competing with
English-language media and isolating this industry would be a huge step backward that
would eventually eradicate the success already achieved. It is an affront to all Hispanics
to suggest that the media serving this community could be considered substandard or
different from its general market competitors.

3) The combined Univision and HBC resources will provide enhanced services to the
Hispanic community. T believe that combining the resources of Univision and HBC will
result in a significant strengthening and growth of media services available to the
Hispanic community. By adding radio to Univision’s television offerings, it will only
enhance and deepen the relationship the company has with our community. I have
personally worked with the local Univision affiliate, Univision 41/WXTV, on many
occasions and truly appreciate that station’s commitment to the betterment of our
community. T am particularly grateful for the many public service announcements
broadcast on their air as well as the indispensable information provided on their website.

In light of the substantial benefits arising to the Hispanic community from the proposed
merger of Univision and HBC, I ask that his proposed transaction receive all due
consideration as promptly as possible in order to make these benefits to the public a
reality.




B5-28-83 B3:56 THE MIAMI COALITION a2

The Miami Coalition For A Safe And Drug-Free Community

Univacsity of Mismi/North Seuth Tenter — .
1500 Monza Avenue o)

Coral Gables, Florida 33148-3027

Phone: 305-284-6848 Fax;: 305-284-6870 DOCKET FILE copPY ORIGINAL

May 28, 2003

The Honorable Michasl K. Poweil
Chairman

Faderal Communicationa Gommijssion
445 12" Street, 8W

Vashington, DC 20684

Re; Docket No. MB-02-236
Pear Mr, Chairman;

On behalf of The Miami Coslition For @ Safe and Drug Free Community, | am
writing to add to the Commission's review of the proposed merger between Univision
Communications inc. and Hispanic Broadcasting Corporation (HBC). As a member of
tha Miami-Dade community, | am confident that this merger will create a media
organization batter polsad to serve our community and to compete for the growing
Hispanic audience.

The combined sfforts of Univision and HBC shouki be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as & whole for the
following reasons:

. The Merger will promots growth of Mispanic radio and television job
opporiunities for Hispanics. The histories of both Univision and HBC are
of growth, not constriction or consolidation. Continued growth of the radio
and tolavision businesses of Univision and HBC will inherently mean
growth in media opporiunities for Hispanics. In the case of sach of
Univigion and HBC, | am aware that more than 80% of the work force is
Mispanic and that is expected to continue after the proposed merger.
Hispanics are empioyed across the entire field of employment
opportunities at Univision. In fact, 50% of the Univision Board and 85% of
operating management are Hispanic. And over 130 Hispanic women hold
management pasitions. Univision conscicusly and aggressively seeks out
talented Hispanics for management positions.

. New capital investments will be attrected to Hispanic media resulting in
incraased competition and greater management and ownership
opportunities for Hispanics. Major investors are increasingly interested in
supporting entreprenaure sirasdy sngaged or considering entering the
Hispanic media business. The Marger will serve to increase the Interest
of investors and other capital suppiiars, thus resulting in the development
of new Hispanic radio and television stations and networks, Those
stations and networke wili need Hispanic leadership and talent to thrive.
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The growth of Uinivision and its policies of training and promoting Hispanics have
created a significant base of Hispanics who now have the expertise to own and operate
g broadcast station or network, And, as a result of the ploneering work of Univision and
companies ke HBC to ralse the visiblity of Spanish-language media, the Hispanic
broadcast talent base now has access to financing sources and adveartising sources that
would have been unimaginable only 2 few short years ago.

As it relates to the growth of Spanish language media, | would ke to make
another point. | completely disagree wih suggestions that this industry be segregated
from other media. Over the past two decades, Spanich language media has grown by
competing with English-language media and isolating this industry would be a huge etep
backward that would eventually eradicate the success already achleved, 1t is an affront
to all Hispanics to suggest that tha media sarving this community could be considered
substandard or different from its general market competitors.

e The combined Univision and HBGC resources will provide enhanced
services to the Hispanic community. | believe that combining the
resources of Univision and HBC will result in a significant strengthaning
and growth of media services available to the Hispanic community. By
adding radio to Univision's television offerings, it will only enhance and
deepen the relationship the company has with our community, | have
personally worked with the local Univision affillate VLTV on many
occasions and truly appreciate that station's commitment to the
betterment of our community. | am particulady grateful for the many
public service announcements broadcast on their air as well as the
indispensable information provided on their website,

In ¥ight of the substantial benefits arising to the Hispanic community from the
proposed merger of Univision and HBC, | ask that this proposed transaction recelve all
due consideration as promptly as poesible in order to make these banefits to the pubiic a
reality.

Sincarely,
w M AL

D> okt
thiiyn agnar Culp

President
MWC/ngt

r
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May 28, 2003

The Honorable Michael K. Powell R T
Chaiman

Federal Communications Commission

445 12" Street, SW

Washington, DC 20554

Re: Docket No. MB-02-235
Dear Mr, Chairman:

1 am the Assistant Director of the Miami-Dade Public Library System and I am writing in
regards to the Commission’s review of the proposed merger betveen Univision
Cornumunications Ine. and Hispanic Broadcasting Corporation (IBC). As a meraber of
the Hispanic conuunity, T am confident that this merger will creale 4 media organization
better poised 1o serve our community and to compete against Amcrica’s media
conglomeratcs for the growing Hispanic audience.

The combined efforts of Univision and HBC should be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as a whole for
the following reasons:

1) The Merger will promote growth of Hispanic radio and television job oppottunities [or
Hispanics. The histories of both Univision and HBC are of growth, not constriction or
consolidation.

Continued growth of the radio and television businesses of Univision and HBC will
inherently mean growth in media opportunities for Hispanics. In the cage of each of
Univisiop and HBC, I am aware that more than 80% of the work force is Hispanic and
that is expected to continue after the proposed merger. Hispanics arc employed across
the entire field of employment opportunities at Univision. In fact, 50% of the Univision
Board and 65% of operating management arc Hispanic. And over 130 Hispanic women
haold management positions, I know that this is not by accidenit; but rather by design.
Univision consciousty and aggressivcly s=eks out talented Hispapics [or management
positions.

2) New capital investments will be attracted to Hispanic mudia resulling in increased
competition and greater management and ownership opportunities for Hispanics. Major
investors are increasingly interested in supporting entrepreneurs alreedy engaged or
considering enteting the Hispanic miedia business. The Merger will scrve to increzse (he

M
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ntercst of investors and other eapital supphiers, thus resulting inn the development of new
Hispanic radio and television stations apd networks. Those siations and networks will
need Hispanic leadership and Lalent to thrive.

The growth of Univision and its policies of training and promoting Hispanics have
created & significant base of Hispanics who now have the expeitise to own and operate a
broadeast station or network. And, as a result of the pioncering work of Univision and
companies like HBC to raise the visibility of Spanish-language media, the Hispanic
broadcast talent base now has acccss to financing sowrces and adverlising sources that
would have been unimaginable only a faw short years ago.

Regarding the growth of Spanish language medis, T would like to make another point. I
completely disagree with suggestions that this industry be segregated from otber media,
Over the past two decades, Spanish language media has grown by competing with
English-Janguage media and isolating this industry would be & huge step backward that
would eventually sradicate the success alveady achieved. It is an alfront to all Hispanics
to suggest that the media serving this commumity could be considered substandard or
difTerent from its general market competitors.

3) The combined Univision and HBC resources will provide enhanced services o the
Hispanic comumunity. I believe that combining the resources of Univision and BBC will
result in a significant strengtheming and growth of media services available to the
Hispanic community. By adding radio to Univision’s television offerings, it will only
enhance and deepen the relationship the company has with our community. I have
personally worked with the local Univision affiliaste WLTV Channel 23 ot many
occasions and truly appreeiate that station’s commilment to the bettcrment of the Miami-
Dade Public Library System and our comumunity. T am particularly grateful for the many
public service aanouncements broadcast on their alr promoting our Sunmmer Reading
Prograras and llispanic Heritage Month library programs as well as the indispensable
information provided on their websitc. Our parincrship with Univision began in 1991
and has continued uninterrupted since then.

Tn light of the substantial benefits arising to the Hispanic community from the proposed
merger of Univision and HBC, 1 ask thaf his proposed transaction reccive all due
consideration as promptly as possible in order to make thes: bemefits to the public a
reality.

Sincerely,

Assistant Director
Miami-Dade Public Library System
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The Honorable Michael K. Powell

Chairman

Federal Communications Commission

445 12™ Street, SW

Washington, DC 20554 DOCKET FILE COPY ORIGINAL

Re: Docket No. MB-(2-235

Dear Mr, Chairman:

I am Madeline Purnariega, the Dean of Student and Administrative Services at Miarmi-
Dade Community College and I am writing in regards to the Commission’s review of the
proposed merger between Univision Communications Inc. and Hispanic Broadcasting
Corporation (HBC). As a member of the Hispanic community, I am confident that this
merger will create a media organization better poised to serve our community and to
compete against America’s media conglomerates for the growing Hispanic audience.

The combined efforts of Univision and HBC should be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as a whole for

the following reasons:

1) The Merger will promote growth of Hispanic radio and television job opportunities for
Hispanics. The histories of both Univision and HBC are of growth, not constriction or

consolidation.

Continued growth of the radio and television businesses of Univision and HBC will
inherently mean growth in media opportunities for Hispanics. In the case of each of
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and
that is expected to continue after the proposed merger. Hispanics are employed across
the entire field of employment opportunities at Univision. In fact, 50% of the Univision
Board and 65% of operating management are Hispanic. And over 130 Hispanic women
hold management positions. I know that this is not by accident; but rather by design.
Univision consciously and aggressively seeks out talented Hispanics for management

positions.

2) New capital investments will be attracted to Hispanic media resulting in increased
competition and greater management and ownership opportunities for Hispanics. Major
investors are increasingly interested in supporting entrepreneurs already engaged or
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considering entering the Hispanic media business. The Merger will serve to increase the
interest of investors and other capital suppliers, thus resulting in the development of new
Hispanic radio and television stations and networks. Those stations and networks will

need Hispanic leadership and talent to thrive.

The growth of Univision and its policies of training and promoting Hispanics have
created a significant base of Hispanics who now have the expertise to own and operate a
broadcast station or network. And, as a result of the pioneering work of Univision and
companies like HBC to raise the vistbility of Spanish-language media, the Hispanic
broadcast talent base now has access to financing sources and advertising sources that
would have been unimaginable only a few short years ago.

Regarding the growth of Spanish language media, I would like to make another point. [
completely disagree with suggestions that this industry be segregated from other media.
Over the past two decades, Spanish language media has grown by competing with
English-language media and isolating this industry would be a huge step backward that
would eventually eradicate the success already achieved. It is an affront to all Hispanics
fo suggest that the media serving this community could be considered substandard or
different from its general market competitors.

3) The combined Univision and HBC resources will provide enhanced services to the
Hispanic community, I believe that combining the resources of Univision and HBC will
result in a significant strengthening and growth of media services available to the
Hispanic community. By adding radio to Univision’s television offerings, it will only
enhance and deepen the relationship the company has with our community. I have
personally worked with the local Univision affiliate on many occasions and truly
appreciate that station’s commitment to the betterment of our community. We have
worked together on educational issues in our commumity and have collaborated in events
that promote literacy. I am particularly grateful for the many public service
announcements broadcast on their air as well as the indispensable information provided

on their website,

In light of the substantial benefits arising to the Hispanic community from the proposed
merger of Univision and HBC, I ask that this proposed tramsaction receive all due
consideration as promptly as possible in order to make these benefits to the public a
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May 28, 2003

The Honorable Michael K. Powell AL
Chairman BOCKET FILE COPY ORIGINA |
Federal Communications Commission

445 12 Street, SW

Washington, DC 20554

Re: Docket No. MB-02-235
Dear Mr. Chairman:

This letter is in response to the Commissioner's evaluation of the proposed
merger between Univision Communications Inc., and Hispanic Broadcasting
Corporation (HBC),

I am the Artistic Director of the Miami Hispanic Ballet's/International
Ballet Festival of Mlami, and would like to express my unconditional support
towards the proposed merger between Univision Communications Inc., and HBC.
As 3 Hispanic, and member of this diverse community, I am certain this merger
will be a great success!

Univislon Corporation Inc., has always been a key corporation in promoting
cultural development, speclally towards Hispanics in Florida. I can honestly say,
that Univision Communications Inc,, is one of our greatest supporters.

Mlaml Hispanic Ballet's/International Ballet Festival of Miami has
worked alongside Univision Communications Inc. for over ten (10) y=ars in
promoting cultural awareness to Mispanics in Florida. Univision has opened the
windows of success for many Hispanic cultural organizations in South Florida.

One of the main reasons for this merger is to promote growth in the radio and
television industries which Is much needed in our community, and furthermare,
to create maore job opportunities for our citizens. I understand, that more than
eighty percent (80%) of the work force in both Univision and HBC is Hispanic,
and that this is expected to continue after the proposed merger. Furthermore,
Fifty (50%) percent of Univision’s Board and sbay five (65%) percent of the
operating management are Hispanic. In addition, over 130 Hispanic women hoid
management positions. This is one of many of Univision’s strategies to preserve

.
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This Is one of many of Univision's strategies to preserve employments for
Hispanics. By adding radio to Univision's television offerings, it wili only enhance
and Intensify the relationship the company has with our community.

In light of the countless benefits that this merger will bring, I ask that this
proposed merger of Univision Communications Inc,, and HBC receive all the due
consicerations it deserves as promptly as possible. To ensure continued
greatness in the television and radio industries for all Hispanics.

Sincerely,

Artistic Director
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NICHCY
PO Box 1492
Washington DC 20013

MAY 3 0 2003

The Honorable Michael K. Powell
“hairman

Federal Communications Commisston
445 12th Street, SW

Washington, DC 20554

“May 28 2003
Re: Docket No. MB-02-235

1ear Mr. Chairman.

1 am writing to share with you our very successful collaboration with Univis:on to reach
iamilies of children with disabilities. We are a disability information center surving the
1J§ and we were struggling to get cur message out to the Spanish speaking fz:nilies who
I ave children with disabilities.

12 the fall of 2000, Univision's Community and Public Affairs Dept contacte:l our staff at
t1e Nationzl Information Center for Children and Youth with Disabilitics. Thuay were
ebout to produce a program focused on children with disabilitics and they wauted to knov’
i’ our project could assiat and be listed as a resource for families, But, more i :aportantly,
tiey wanted to be sure that, if they listed our project, we were able to provide informatior
end assistancc to families. We were thrilled! Not only did Univision want to nroduce a
quality program about children with digabilities but they wanted to ensure the families
v-ere cormected with helpful resources.

Needless to say, we assisted with this program and our national information center toll
fiee mmber was included in the program. When the program was broadcast and
siibsequently rebroadcast, we received thousands and thousands of phone cail: and we
gemit out thousands of Gee materials to families and sducators.

1t is now over three years and several programs later and Univision remains ¢ :mmitted to
or collaborative efforts to educate familics and the general public about chilcren with

d sabilities and their educational needs. We could not have reached the many housand

. :,.;- Lo ey i
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famtlics- who continue to call today- without the fine work of the Commur.ity and Public
Affairs Dept, and the commitment of Univision. Their outreach to underserred families «f
children with disabilities around the country is invaluable. Qur center coulc never have
reached and served so many families.

We look forward to continuing our collaboration with the fine staff of Univ sion to
improve the lives of children with dissbilities.

Sincerely,

RS S— \_Jaa,qw
Doma Waghom
Assistant Director .
National Information Center for Children and Youth with Disabilities, NICEICY
PO Box 1492
Washington DC 20013
1-800-665-0285
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NAY 3 g 2003
The Honorable Michael K. Powell
Chairman
Federal Communications Commission
445 12" Street, SW
Washington, DC 20554

Re: Docket No. MB-02-235
Dear Mr. Chairman:

I am writing in regarding to the Commission’s review of the proposed merger between Univision
Communications Inc. and Hispanic Broadcasting Corporation (HBC). As a member of the Hispanic
community, I am confident that this merger will create a media organization better poised to serve
our community and to compete against America’s media conglomerates for the growing Hispanic
audience.

The combined efforts of Univision and HBC should be viewed as a significant opportunity for
Hispanics in the media and for the Hispanic community as a whole for the following reasons:

1) The Merger will promote growth of Hispanic radio and television job opportunities for Hispanics.
The histories of both Univision and HBC are of growth, not constriction or consolidation.
Continued growth of the radio and television businesses of Univision and HBC will inherently mean
growth in media opportunities for Hispanics. In the case of each of Univision and HBC, I am aware
that more than 80% of the work force is Hispanic and that is expected to continue after the proposed
merger. Hispanics are employed across the entire field of employment opportunities at Univision.
In fact, 50% of the Univision Board and 65% of operating management are Hispanic. And over 130
Hispanic women hold management positions. I know that this is not by accident; but rather by design.
Univision consciously and aggressively seeks out talented Hispanics for management positions.

2) New capital investments will be attracted to Hispanic media resulting in increased competition and
greater management and ownership opportunities for Hispanics. Major investors are increasingly
interested in supporting entrepreneurs already engaged or considering entering the Hispanic media
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business. The Merger will serve to increase the interest of investors and other capital suppliers, thus
resulting in the development of new Hispanic radio and television stations and networks. Those
stations and networks will need Hispanic leadership and talent to thrive.

The growth of Univision and its policies of training and promoting Hispanics have created a
significant base of Hispanics who now have the expertise to own and operate a broadcast station or
network. And, as a result of the pioneering work of Univision and companies like HBC to raise the
visibility of Spanish-language media, the Hispanic broadcast talent base now has access to financing
sources and advertising sources that would have been unimaginable only a few short years ago.

Regarding the growth of Spanish language media, I would like to make another point. I completely
disagree with suggestions that this industry be segregated from other media. Over the past two
decades, Spanish language media has grown by competing with English-language media and isolating
this industry would be a huge step backward that would eventually eradicate the success already
achieved. It is an affront to all Hispanics to suggest that the media serving this community could be
considered substandard or different from its general market competitors.

3) The combined Univision and HBC resources will provide enhanced services to the Hispanic
community. I believe that combining the resources of Univision and HBC will result in a significant
strengthening and growth of media services available to the Hispanic community. By adding radio
to Univision’s television offerings, it will only enhance and deepen the relationship the company has
with our community. I have personally worked with the local Univision affiliate KABE Channel 39
on many occasions and truly appreciate that station’s commitment to the betterment of our
community. I am particularly grateful for the many public service announcements broadcast on their
air as well as the indispensable information provided on their website.

In light of the substantial benefits arising to the Hispanic community from the proposed merger of
Univision and HBC, I ask that his proposed transaction receive all due consideration as promptly as
possible in order to make these benefits to the public a reality.

Peté Parra
Kern County Board of Supervisors
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The Honorable Michael K. Powell, Chaiman
Federal Communications Commission

445 12" Street, SW

Washington, DC 20554

Rz; Docket No. MB-02-235
Dear Mr. Chairman:

I am writing in regards to the Commussion’s review of the proposed merger between
Univision Communications Inc. and Hispanic Broadcasting Corporation (HBC). As a
long standing member of the Hispanic community (since 1962,) T am the Producing
Artistic Director of Teatro Avants, 2 non-profit, tax-exempt cultural organization,
esiablished in the State of Florida since 1979. We are also the producers and presentors of
the annual award-winning International Hispanic Theatre Festival, since 1986,

I am confident that this merger will create a better poised media organization to serve our
community and to compete against America’s media conglomerates for the growing
Hispanic audience. The combined efforts of Univision and HBC should be viewed as a
significant opportunity for Hispanics in the media and for the Hispanic community as 2
whole for the following reasons: the Merger will promote growth of Hispanic radio and
television job opportunities for Hispanics. The histories of both Univision and HBC are
of growth, not constriction or consolidation; and new capital investments will be attracted
to Hispanic media resulting in increased competilion and greater management and
ownership opportunities for Hispanics. The Merger will serve to increase the interesi of
investors and other capital suppliers, thus resulting in the development of new Hispanic
radio and television stations and networks. Those stattons and networks will need
Hispanic leadership znd talent to thrive.

The growth of Univision and its policies of training and promoting Hispanics have
created a significant base of Hispanics who now have the expertise to own and operate 2
broadcest station or network. And, as a result of the pioneering work of Univision and
companies like HBC to raise the visibility of Spanish-language media, the Hispanic
broadcast talent base now has access to financing sources and advertising sources that
would have been unimaginable only a few short years ago.

935 Alcazar Avenue, Coral Gables, FL 33134-4401 ST

Tel: 305-445.8877 Fax: 305-445-1301 TeAvante@AQLl.com www.teatroavante.cem



I completely disagree with suggestions that this industry be segregated from other media.
Over the past two decades, Spanish language media has grown by competing with
English-language media and isolating this industry would be a huge step backward that
would eventually eradicate the success already achieved. It is an affront to all Hispanics
to suggest that the media serving this community could be considersd substandard or
different from its general market competitors.

The combined Univision and HBC resources will provide enhanced services to the
Hispanic community. [ believe that combining the resources of Univision and HBC wilj
result in a significant strengthening and growth of media services available to the
Hispanic cornmunity. By adding radio to Univision’s television offerings, it will only
enhance and deepen the relationship the company has with our commumity. [ have
personally worked with the local Univision affiliaste WLTV-Channel 23 on many
occasions and truly appreciate that station's commitment to the betterment of our
community. I am particularly grateful for the many public service announcements
broadcast on their air as well as the indispensable information provided on their website.

In fact, Univision (WLTV-Channel 23) and HBC (WQBA 1140AM & AMOR 107.5FM)
are both mayor founding sponsors of our Intermational Hispanic Theatre Festival (IHTF),
and of al] of Teatro Avante's productions and programs since 1986, when the festival
began. Without their media support, this festival (the only one of its kind in the US8)
would have not been able to survive, Due to the extreme circunstances of the current
world situation, which has created economic chaos, fear among participants and the
public as well, and most dangerous of all, significant decrease of public and private
funding for cultural and arts programs, the support of Univision and HBC has been
crucial to the preservation, development and enhancement of our Rispanic cultural
heritage.

In light of the substantial benefits arising to the Hispanic community from the proposed
merger of Univision and HBC, I ask that his proposed transaction receive all due
consideration as promptly as possible in order to make these benefits to the public a
reality.

Sincerely,

Maro Crnesto Sanchez

Producing Artistic Director

Teatro Avante and the

Intemational Hispanic Theatre Festival
233 Aleazar Ave,

Coral Gables, FL 33134

305. 445-8877 tel.

305. 445-1301 fax
TeavaneiwAQL.com

W leaLroavante, com
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The Honorable Michael K. Powell
Chairman

Federal Cornmunicstions Commission
445 12* Streat, SW

Wathington, DC 20554

Lo

Re; Docket No, MB-02-235
Dear Mr. Chainman:

T'am Roland Gonzalez Director of Victory For Youth 501-C3 and [ am writing in
regards to the Commission’s review of the proposed merger between Univision
Communicgtions inc. and Hispanic Broadcasting Corporation (HBC). As a member of
the Hispanic community, I am confident that this merger will creats a media organization
better poised to serve our community and to compets against America’s media
conglomerates for the growing Hispanic audience.

The combined efforts of Univision and HBC should be viewed as a significant
opportunity for Hispanics in the media and for the Hispanic community as a whole for
the following reasons:

1) The Merger will promete growth of Hispanic radio and television job opportunities for
Hispanics, The histories of both Univision and HBC are of growth, not constriction or
consolidation.

Continued growth of the radio and television businesses of Univision and HBC wili
inherently mean growth in media cpportunities for Hispanics. In the case of each of
Univision and HBC, 1 am aware that more than 30% of the work fores is Hispanic and
that is expected to continue after the proposed merger. Hispanics are employed across
the eotire field of employment opportunities at Univision. In fact, 30% of the Univision
Board and 65% of operating management are Hispanic. And over 130 Hispanic women
hold management positions. I know that this is not by accident; but rather by design.
Univision conscicusly and aggressively sesks out talented Hispanics for management
positions.

2) New capital investments will be attracted to Hispanic media resulting in increased
compstition and greater management and owmership opportunities for Hispanics. Major
investors are increasingly interested in supporting entrepreneurs already engaged or
considering entering the Hispanic tmedia business, The Merger will serve to increase the
interest of investors and cther capital suppliers, thus resulting in the development of new
Hispanic radio and talevision stations and networks. Those stations and networks will
need Hispanic leadership and talent to thrive.

The growth of Univision and its policies of training and promoting
Hispanics bave created a significant base of Hispanics who now have

the expertise to own and operate a broadcast station or network, And, 4563 S.W. 71 Avemw
45 a result of the pioneering work of Univision and companies like Miami, Florida 33155
HBC to raise the visibility of Spanish-language media, the Hispanic Tel.: (305) 6657107

broadcast talent base now has access to financing sources and advertising .
sources that would have been unimaginable only a few short years ago, Fax: (305) 665.4908
o Toll FT: 1-800-500-4710

i

SO T O R AV



100 'd

23

Regarding thg growth of Spanush language media, I would like to make another point, 1
completely disagree with suggestions that this industry be segregated from other media.
Over the past two decades, Spanish language media has grown by competing with
English-language media and isolating this industry would be a huge step backward that
would eventually eradicate the success already achieved, It is an affront to all Hispanics
to suggest that the media serving this community could be considered substandard or
different from its general market competitors.

3) Tha combined Univision and HBC resources will provide enhanced services to the
Hispanic comrmuaity. [ believe that combining the resources of Univision and HBC will
result in a significant strengthening and growth of media services available to the
Hispanic community. By adding radio to Univision’s television offerings, #t will only
enhance and deepen the relationship the company has with our community. I have
personally worked with the local Univision affiliats WLTV CHANNEL 23 ANGELA
RAMOS on many octasions and truly sppreciate that statiop’s cormitment to the
betterment of our community. I am particularly greteful for the meny public servics
announcements broadcast on their air as well as the indispensable information provided
on their website. What this station has done for Victory for youth has preatly beneficial to
our organization and the youth and there families our community. They should be
commended. In light of the substantial benefits arising to the Hispanic community from
the proposed merger of Univizion and HBC, I ask that his proposed transaction receive
all due considerstion as promptly as possible in order to make these benefits to the public
a reality.

Sincerely,

4563 SW. 71 Avenu¢
Migmi, Florida 331558
Tek: (305) 665-7107

Fax: (305) 665-4908
Toll Free: 1:800-500-4710
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